ENAVEK 2014-2020

ENIXEIPHZIAKO NMPOMrPAMMA
ANTAMQNIZTIKOTHTA« ENIXEIPHMATIKOTHTA« KAINOTOMIA

Epyaneiobnkn
AVTAYWVIOTIKOTNTAS

A MIKPEZ & MOAY MIKPEZ ENIXEIPHZEIZ

H enixeipnon MULTIFREIGHT AIAMETA®OPIKH EMMOPIKH ETAIPEIA MEPIOPIZMENHX EYOGYNHZ nou €dpeuUsl oTnv
nepipepela ATTIKAG evtaxBnke otn dpaon «EpyaAsiobnkn AvTaywvioTikOTnTac» npolnoAoyiopol 400 ekaTt. Eupm.
H dpdon oToxeuel oTn BeATIWON TNG AVTAYWVIOTIKOTNTAG TWV MIKPWV KAl MOAU HIKPWV EMNIXEIPNOEWY, ENEVOUOVTAC
OTOV MApAywyikd EKOUYXPOVIOUO TOUG, TNV UIoBETNON ocuoTNUATWV Tunonoinong & mnioronoinong, Kabwc kai o€
branding kal yn@lakn npoBoAn.

O ouVOAIKOC NpoUnoAoyIopoc TNG enevduonc €ival 146.493,40 € ek Twv onoiwv n Onuooia dandvn avepxeralr o€
94.620,71 € kal ouyxpnuartodoTeiTal and Tnv EAAAda kai 1o Eupwnaikd Tapeio Mepipepeiakng AvanTtuEng Tng
Eupwnaikng 'Evwong.

To enIXEIPNHATIKO OXEDIO NOU EYKPIONKE Npog XpnuarodoTnon kai uAonoisgital, nepiAagpBavel enevdUoelg
OTIG NAPAKATW KATNYOPIEG:

v Mnxavniuata — EEonAIonog

v MioTonoinon MpoidvTwy — Ynnpeoiwv — Aladikaoiwv

v Zuokeuaoia — ETikéTa — Branding

v Wnoeiakn MpoBoAn

v MeTa@opika peaa

v MiIoBoAoyIkO kOOTOG epyalopevwy (VEO NPOownIKO)

MEow TNG CUHHETOXNG 0TN Apdon, N ENIXEipPNoN NETUXE:

v BeATiwoN TNG avTaywvIioTIKOTNTAG TNG

v au&non Tng kepdo@opiac TnG

v/ gvioxuon TnG eEWOTPEPEIAC

v/ ENEKTACN TNG Ayopdc WE TN Npoobnkn VEWV NpoiovTwyv & UnNnpecinv
v €€Eao@AAion uwnAOTEPNG NOIOTNTAG NPOIOVTA & UMNPECTIEG

v au&non TnG napaywylikoTnTag & BeATimon AsiToupyikwy d1adikaciwv
v/ gvioyxuon TNG ENIXEIPNUATIKOTNTAG

v/ dnuioupyia / diaTApnon NoloTIKWV BECEWV €pyaaiag

Me Tn oupBoAn Tou EMAVEK evioxUBnKe n €niXeipnon anopEPovTag oPeAN TNV avTaywvioTIKOTNTA TNG XWpag Kabwg

o = EXNA

YNOYPIEIO
ANATNTYZ=HZ KAI ENENAYZEQN :Em -

EIAIKH TPAMMATEIA AIAXEIPIZHZ

Eupwnaikn ‘Evwon NMPOrPAMMATQN ETNA, TX & EKT avantu§n - epyacia - alAnAyyun

. . EIAIKH YMHPEZIA AIAXEIPIZHZ EMAVEK
Eupwnalko Tapeio
Mepipepelakng Avantuéng

Kal gTnV TOMIKN OIKOVouia.

Me th ouyxpnpatoddétnon tns EAAAdas kal tns Eupwnaikns Evwons
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